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$4 LONG ISLANDS
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A RETURN OF THERECESSIONISTA CONTEST!
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New Years Resolutions.

Eat Healthier * Exercise ¢ Take the stairs instead of the elevator * Make
peoplelaugh ¢ Create abudgetandsticktoit ® Stop smoking ® Take avaca-
tion ¢ Take time for yourself ® Volunteer or donate to a charity ® Make 3 new
friends ® Get Tested * Smile more often ® Drink more water ¢ Listen More,
Speak less * Buy yourself a new outfit ® Be happier * Get out and dance

Its Free!

4

At no cost to you, we provide: o

« STD testing and treatment for men. A 9’ y

* Hepatitis A & B Vaccinations 3 4
for gay or bisexual men. 1 £

» Hepatitis B Vaccinations for straight 4
men and women. "

e Anonymous or name associated
HIV testing and counseling.

Hours: Mondays & Tuesdays ﬂ, |
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6:00pm - 8:30pm | \'

REST])

CLINIC

—
:M .
L.

. ‘\

Wanna play Doctor? Nurse? Maybe Phlebotomist?

We are looking for licensed medical staff volunteers to administer vaccinations, }
blood draws, and work in our STD clinic. . -

1240 East Brady St - Milw, - 414-272-2144 - contactus@hestd.org




ON THE COVER: MILWAUKEE PRIDE PARADE

Milwaukee - The date for the 2011 Milwaukee
Pride Parade has been announced by the or-
ganization. Once again the annual Pride Parade
will be held on Sunday, June 12th over the Pride-
Fest weekend celebration. The route continues
a traditon of following South 2nd Street between
Greenfield Ave and Seeboth Ave. with staging
starting at 12:00pm and step off happening at
2:00pm sharp. This area has the highest con-
centration of LGBT bars allowing patrons to
gather in a friendly atmosphere and enjoy bev-
erages while they enjoy the parade.
Applications are now available on the official
website http://www.prideparademke.org in the
applications section. There have been a few
changes this year including the absence of a
theme for this year’s parade. The Board of Di-
rectors has instead opted to use a slogan and
really allow all of our participants to use their
great imaginations for the 2011 year. The slo-
gan for 2011 is “Filling the Streets with Pride”.
Something new affects the application fees. In
light of the current economic times the parade has
decided to lower the early bird entry fee. The pa-
rade entry fee increases as you get closer to the
parade date. The cost to register on parade day,
(or shortly before), is $100.00. However if you reg-
ister before May 15th, 2011 the Pride Parade entry
fee is 60% less and you only pay $40.00! If you
register after that date the price does go up so
register early. For more information about the
rates contact the Parade Coordinator Brent at
Paradecoordinator@prideparademke.org.
Another important change to the applications

wavkes Pride Parade

is one that the board of director’s felt is long over-
due. This year they decided to extend a helping
hand to all of those who help us in our daily lives
and for the first time, all bona fide 501(c)3
Organizations will receive FREE entry into
the parade provided they register prior to the
May 15th, 2011 Deadline. If a 501(c)3 wishes
to enter the parade after that deadline they will
still get a significantly reduced rate, just $25.00
until June 5th, and $50.00 after. “We hope this
can help out those organizations that have al-
ways wanted a presence in the parade but were
unable to afford it. We look forward to seeing a
lot of new faces this year and hopefully this will
help accomplish that goal,” states Brent in a
press release sent to media including Quest.
There is also a new facebook page. Unfor-
tunately the group was unable to access and up-
date the old page. The group is currently
importing old pictures and videos into the new
page and they invite people who uploaded pic-
tures during last year’s parade to do it again.
Also if you were friended previously, you will
need to search for the group and join again.
www.facebook.com/pages/Milwaukee-

DOES THIS

FUR MAKE ME
LOOK FAT?

THERE'S NOTHING WRo
WITH SHELTER PETS. adopt

Pride-Parade/129042267163738.

A search for sponsors for the 2011 Milwaukee
Pride Parade is underway. Sponsorships pack-
ages are offered starting at $100.00 “We are al-
ways happy to accommodate people who would
like to help the parade in any way they can,” says
Brent. If you are interested about sponsorship
please visit www.prideparademke.org and go
to the Sponsorship page. Or email the President
at President@prideparademke.org.

As with any year it is the people who truly
make this event such a success. Volunteers are
needed and without them there could not be a
parade. “We always want to thank our volunteers
at ever chance we get and would like to extend
the invitation to any previous volunteer to come
back and help us out again for 2011,” Brent says.
If you haven't done it before, keep in mind most
of the volunteer work to be done before and after
the parade allowing you to still watch or partici-
pate in the parade. People interested in volun-
teering can do so at www.prideparademke.org
Visit the Applications page for a volunteer application.
Questions? contact the Volunteer Coordinator, Jeff at
Volunteercoordinator@prideparademke.org.

The mailing address changed last year and is
now Milwaukee Pride Parade, P.O. Box 0091,
Milwaukee, WI 53201.

The Milwaukee Pride parade is an All Volun-
teer organization in its 6th year of consecutive
operation. The organization is dedicated to not
just the people of Milwaukee but as the largest
city in the state of Wisconsin, the people of Wis-
consin as a whole.




GREEN BAY WELCOMES
NEW GLBT YOUTH GROUP

Green Bay - At a public meeting held recently in Green Bay to introduce
and discuss the formation of a new GLBT youth group, with plans to meet
weekly at Harmony Café on Mason Street, an overflow crowd of local
agency representatives, elected officials and community leaders sent a
strong message of support to the youth, welcoming the endeavor with
open arms.

The ‘GLBT Partnership'is a program of Harmony Café, providing weekly
support, social activities, skills-building and mentorship to GLBT youth,
ages 14 to 18, who often lack these opportunities at home or in school. The
group will be coordinated by Deanna Tappy as well as other professionals
from Family Services and American Foundation for Counseling Services.

A GLBT Partnership group has been thriving at Harmony Café’s
Appleton location for more than a decade. It was the dream of invested adults
and youth alike that the successful program would be repeated at Harmony
Café’s Green Bay location, which opened more recently. That dream will be-
come a reality on Monday, February 21 when a youth lead kick-off reception
sets the stage for the regular Monday meetings which follow.

Harmony Café also hosts a ‘Spectrum’ group for adult GLBT persons
and allies. The Spectrum groups meet weekly at both locations (Appleton
and Green Bay). Newcomers are always welcome.

Paul “Cricket” Jacob who has worked closely with Deanna in develop-
ment of the Green Bay GLBT Partnership adds, “Harmony Café (a pro-
gram of Goodwill NCW) has been a wonderful asset to the Appleton and
Green Bay communities, partnering with agencies and organizations on a
variety of levels. Their mission of environmental stewardship, social justice,
and their ‘Check It At The Door Declaration’ have made the café a safe and
supportive place for a variety of local individuals and groups who feel at
home there. If you have not been there, | encourage you to check it out. —
And | recommend the Rosemary Chicken Salad Croissant sandwich!,”
www.harmonycafe.org

N.E.W. PRIDE HOSTS
ANOTHER SPRING FLING

Appleton - The Pride Alive Planning Committee who oversees the official
pride event held yearly in Green Bay is hosting another fun Spring Fling.
Again this year, the event will be held at TC Dance Club in Appleton. There
will be a champagne reception at 6:30pm continued with food by Zaug's
throughout the evening. Come learn some of the hotest ballroom dances
from Northeast Wisconsin's own dancing stars! The $50 per person entry
fee includes reception, food, dance instruction and open bar all night. You
must be 21 and over, black tie is optional.

New this year is the Big Basket Raffle! Incredible prizes will be raffled
off at the end of the night. Tickets are $5 each or 5 for $20 and can be pur-
chased at the event or before-hand at participating LGBT-supportive busi-
nesses. (Winners do not need to be present to win.) Be on the lookout for
locations and a listing of all the fabulous prizes! For more information, call
920-471-3260 or visit www.newpride.org.

The group also wants to remind you of a March meeting of the LGBT
Roundtable, to be held at Harmony Cafe in Green Bay on Wednesday,
March 2 beginning at 6:30 p.m. Any community members or agency staff
members who plan LGBT-oriented events or run programs supporting the
community are welcome to join us.

FORGE ANNOUNCES
MONTHLY SOCIAL SUPPORT
MEETING DATE CHANGES

Milwaukee - For the first time in years (maybe a decade!), FORGE Mil-
waukee-based social support meetings will be held on the fourth Saturday
of every month. Please mark your calendars with this important date

change.
May 28, 2011

June 25, 2011

We'll still be meeting at the Milwaukee LGBT Community Center, which is
now located at 252 E. Highland Avenue in Milwaukee, Wisconsin. A sched-
ule of topics, guest speakers, and events was not available at press time,
however these will be posted soon at http://www.forge-forward.org/.

February 26, 2011
March 26, 2011
April 23, 2011

MAKING YOUR TIME WORK FOR YOU

| Improve how you spand your lime? ESESS
" Need more time? |
~ Want o achieve more success?
0 Contact Craig for your

- free, no obligation §
/20 minute consultation. &

Personal Effectiveness Plus!
www.gainingtime.com
414-460-3253
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MADISON'’S PREMIER BAR!

MEN - WOMEN -+« BEARS * POOL
DARTS * SPORTS * LEVI/LEATHER
BEER * LEAGUE PLAY * GRRRRR
LIVE DJ’S - BEER BASH

Check our website for daily specials
www.woofsmadison.com

114 King St., Madison * 608.204.6222




A FACE TO YOUTH
HOMELESSNESS:
OUT OF RESPECT

OUT.!
RESPECT:

a story of five
— by Tess Gallun —

February 24t 2011 at 6:00 pm
Lubar Auditorium at the Milwaukee Art Museum

Milwaukee - Cream City Foundation invites you to
the Film Premier of Out of Respect at the Lubar
Auditorium at the Milwaukee Art Museum on
Thursday, February 24th at 6pm. Come early for
a reception at Coast from 4:30pm until the film
starts. This feature-length documentary focuses
on Lesbian, Gay, Bisexual, and Transgender
homeless young adults in the Milwaukee area.
Film Screening is free, but there is limited seat-
ing.Go to www.creamcityfoundation.org/out-of-
respect-film-premiere.html.

In the Fall of 2009, Reel Life Films and J-Doc,
a documentary film-making class at the Univer-
sity of Wisconsin-Milwaukee, began production
on a feature-length documentary about Lesbian,
Gay, Bisexual, and Transgender homeless
young adults in the Milwaukee area. The film,
Out of Respect, captures the social resistance
and family-neglect that several homeless young
adults face, as well as their strength to over-
come constant adversity.

Research has shown that out of the two million
homelessness youth on the streets each year,
more than one fourth identify as LGBT. At an age
where one’s biggest concern is to fit in, these
young people are struggling to be accepted at
home, stay in school, and find a meal or a place to
sleep. With fewer safe-housing options, these
youth are twice as likely to experience severe
abuse and sexual exploitation. These statistics
and lack of recognition from child welfare agen-
cies drive the need for increased awareness and
resources on behalf of LGBT youth. Out of Re-
spect follows five LGBT young adults overcoming
the repercussions of family neglect and abandon-
ment. The story spans one year.

Cream City Foundation has an ongoing effort
to combat LGBT youth homelessness. Check out
thier website for more information or to get in-
volved. www.creamcityfoundation.org

MADKINGS TO HOST "KINGSTOCK V:
THE MUSTACHE STRIKES BACK!™

Madison - The city's premiere drag king troupe,
the MadKings, will be hosting Kingstock, the Mid-
west's largest drag king show, on April 9th, 2011,
at the Barrymore Theatre in Madison.

This show brings in drag troupes and perform-
ers from all over the country, and rallies the
LGBTQ community together for a night of fun.
Last year's show lasted two and a half hours and
brought in over 300 attendees, and this year the
MadKings plan to bring in still more. The whimsi-
cally titled "Kingstock V: The Mustache Strikes
Back" promises plenty of gender-bending fun, and
it isn't all lipsynching and masculine drag. Previ-
ous shows have featured plenty of faux queens
(female-bodied performers in female drag) and
even tap-dancing, live singing, and a queer cheer-
leading squad from Texas! Started by the Miltown
Kings in Milwaukee, this is Kingstock's fifth year
overall, and its second in Madison.

The show will be emceed by well-known gen-
der performers Sexual Chocolate and Emily Mills.

Sexual Chocolate has been performing with the
MadKings and with Madison's foremost burlesque
troupe, Foxy Veronica's Peach Pies, for quite
some time. Emily Mills is a local artist, activist, and
blogger who performs with the troupe Mad Huge.

Organized in 2005, the MadKings have regu-

lar shows here in town, as well as performing on
WYOQU, being interviewed by WORT's program
Queery, and traveling around the country, includ-
ing at three IDKEs (International Drag KingCom-
munity Extravaganzas). They have given
workshops and talks about gender performance
and transgender issues, and have performed in
benefits for the American Cancer Association,
GSAFE, the UW-Madison Ten Percent Society,
AIDS Network, the Neighborhood House's after-
school program, and various local artists.

Tickets are on sale now at the Barrymore The-
atre for $12 in advance (call (608)241-8633 to
order) or $15 at the door. Tickets are also avail-
able at various Barrymore outlets around Madi-
son, such as B-Side Records, Star Liquor, Frugal
Muse, Strictly Discs, Sugar Shack, and MadCity
Music Exchange. Seating is limited and the show
is one night only, so buying in advance is advis-
able. Doors open 8pm, and the show starts at 9.
For more information, contact: The MadKings
Email: contact@themadkings.com
(608)219 -8739 www.themadkings.com
Or: The Barrymore Theatre
Address: 2090 Atwood Avenue, Madison, WI
(608)241-2345 www.barrymorelive.com
info@barrymorelive.com

STAGEQ AND OUT!CAST THEATER SET
AUDITIONS FOR “IT’S MURDER, MARY!

Madison - StageQ and OUT!Cast Theater pres-
ents IT'S MURDER, MARY! (Think Agatha
Christie's "And Then There Were None," but with
all gay men.) Auditions are March 23 and 24 at
7pm at the StaqeQ rehearsal space 148 E Wil-
son Street in Madison.

The group is Looking for 6-7 men, any age (18+),
race or body type. Rehearsals start in mid April, the
show opens June 17 upstairs at the Bartell. Scripts
available upon request: sdnoll@yahoo.com
Roles Available:

Matt Rally - blind and confined to a wheelchair,

rabid activist, allergic to Disney movies*
Ronald Smith-Harris - Donald’s partner, clean-
cut, neurotic, tends to fall out of windows
Donald Harris-Smith - a doctor, Ronald's partner,
deliberate, conventional, secretly likes porn. Alot.
Kale Underwood - young, enthusiastic & naive
Bebe Buzzby - mature, full of personality

Turk Malone - tough and dominant*

Buff Bodd - good looking and well built, secret
eating obsessions

*These two parts may be double cast.
Profits from the show will help benefit StageQ
and the Bartell Theatre.

WICKED CAST SET TO HOST VALENTINE'S
JAZZ CABARET AT THE FOX CITIES P.A.C.

Appleton — On Monday, February 14, the Na-
tional Touring Company of WICKED will host
“Our WICKED Romance,” a jazz cabaret. Held in
the Kimberly-Clark Theater at the Fox Cities Per-
forming Arts Center, the event will feature cast and
crew members of the company. The net proceeds
of this event will benefit Broadway Cares/Equity
Fights AIDS and the Fox Cities Performing Arts
Center’s mission-based programs.

The evening is an opportunity for members of

the cast to step out of their roles in the hit musical
WICKED. The cabaret is produced by and fea-
tures members of the cast of the touring produc-
tion in music, dance, and comedy. In addition,
there will be a silent auction of items includ-
ing WICKED memorabilia, premium packages
from the Fox Cities Performing Arts Center, and a
live auction of several opportunities to join the
company backstage, including a chance to bid on
a walk-on role in WICKED. The musical will be



playing to enthusiastic audiences at the Fox Cities
Performing Arts Center January 26 thru February 20.
Tickets for “Our WICKED Romance” will go on sale
Friday, January 21 at 10 a.m. through the Fox Cities
P.A.C. Ticket Office, by phone at 920-730-3760. Tick-
ets start at $45.00. For more information on the event
visit foxcitiespac.com or wickedthemusical.com.
There is an eight ticket limit, and space is limited.
“Our WICKED Romance” is part of an ongoing se-
ries of performances by the touring company through-
out the country to support charitable causes which
advance WICKED's theme of acceptance and illumi-
nate the musical's message that people should not be
judged on firstimpressions. The company believes that
in these divisive times, people must come together to
support those in need throughout the country and
around the world. In its five years on the road, the com-
pany has raised well over $1 million in donations to
Broadway Cares/Equity Fights AIDS and local AIDS
Services organizations all over the country, as well as
other educational, charitable and humanitarian causes.

ABOUT BROADWAY CARES/EQUITY FIGHTS AIDS
Broadway Cares/Equity Fights AIDS (BC/EFA) is the
nation’s leading industry-based, nonprofit AIDS
fundraising and grant making organization. BC/EFA
is the on-going, committed response from the Amer-
ican theater community to an urgent worldwide health
crisis. By drawing upon the talents, resources and
generosity of this community, BC/EFA raises funds
for AIDS-related causes across the United States.
Since its founding in 1988, BC/EFA has raised over
$150 million for critically needed services for people
with AIDS, HIV, and other serious illnesses. For more
information, visit broadwaycares.org.

ABOUT M&l BANK BROADWAY ACROSS
AMERICA - FOX CITIES

M&I Bank Broadway Across America — Fox Cities, ex-
clusively at the Fox Cities Performing Arts Center, is
presented in partnership with Broadway Across Amer-
ica. The Fox Cities Performing Arts Center, located in
downtown Appleton, Wisconsin, is a gathering place
for the community and a state-of-the-art venue where
the arts come alive. Additional information is available
at foxcitiespac.com.

ABOUT FOX CITIES PERFORMING ARTS CENTER
The Fox Cities Performing Arts Center, a 501(c)(3)
nonprofit organization located in downtown Appleton,
provides a premier venue for live performing arts. The
Center proudly serves as a gathering place for the
community to engage in educational opportunities
while enhancing a greater understanding and appre-
ciation of the live performing arts. For more informa-
tion on upcoming events, education programs and
community involvement go to foxcitiespac.com. The
Fox Cities Performing Arts Center — Where the Arts
Come Alive!

Excry, STefit Action!
S VICKED Memorabilia

TICKETS START AT $45.
AVAILABLE ONLY AT:
Fox CITIES P.A.C. TICKET OFFICE
400 W. COLLEGE AVENUE
(920) 730-3760

FOX CITIES
FERFORMING
Y ARTS CENTER

DOORS OPEN

b AT 7:00 P.M.
Where the Arts Come Alive!

foxcitiespac.com




Estro-Maxx... is one dose more than enough?
An interview with trans-comedians Alison Grillo and lan Harvie

by Paul Masterson

Saturday Night Live’s Estro-Maxx mock commer-
cial has caused a stir in some quarters. The T in
LGBT is not amused.

SNL's history of mock commercials goes back
decades. LGBT themed advertisements date to
1991 when it aired the famous Schmitt Gay Beer
ad. It lampooned the heterosexual marketing
mantra “sex sells” by depicting a couple of average
gay guys merrily cavorting in a swimming pool full
of hot hunks. Ironically, the segment is credited
with waking up the alcohol industry to targeting
LGBT consumers.

Homocil appeared in 2001. For parents un-
comfortable with an LGBT child, the commercial
prescribes the drug with the tag line “because it's
not their problem, it's yours.” Gaystrogen followed
in 2003. It offered a new lease on gay life to men
over 45 whose gayness was on the wane.

All'the ads were heavy with stereotypes. In Ho-
mocil, a little boy approaches his father who sits in
a recliner watching basketball. The boy enthusi-
astically asks “who wants créme brulee?” Amother
winces at her son’s exaggeratedly gay running at
gym class. The parents reach for Homocil. The last
shot shows the supportive mom with her arm
around the gay son.

Gaystrogen presents a man who has lost his
gayness. When his partner asks if the dollhouse
trim should be painted “stucco” or “rice”, he sneers
“white is white!” to which the stunned lover cries
“since when, Stephen, since when?”

But GLAAD, through its complicated algorith-
mic AdRespect scoring system, found the positive
message trumps the negative stereotypes.

Not so for Estro-Maxx. Decrying the ad as de-
meaning and dehumanizing, it practically equates

NOW PHISENTIMG OUR NEWLY EXPANDED .

7223 W. GREENFIELD AVE

 DOWNTOWN WEST ALLIS
OPEN; MON-FRI 10-8, SAT 10-6, SUN |
414.453.7223

lan Harvie

the segment to an endorsement of trans-phobia.
The commercial shows busy trans-women, one
with a moustache, at the gym, in a corporate office,
passing through airport TSA security (the agent at
the scanner does a double take and smiles) and fi-
nally they're all at a party together.

QUEST interviewed two nationally known trans-
gender comedians, Alison Grillo and lan Harvie,
to get their take on the controversy. They make
their living through their own comic, trans-view of
the world. Both, coincidently enough, have a Wis-
consin connection. Grillo studied at UW-Milwau-
kee and Harvie appeared with Wanda Sykes at
PrideFest 2008.

QUEST: To begin with, the obvious question: what
did you think of the Estro-Maxx skit?

lan Harvie: I've been an SNL fan since | was a kid.

STILL A BLUR?
WH‘AT A NIGHT!

Alison Grillo

I honestly tried to find something in it not only as a
trans-person but also as a comedian. But, as a
comic myself, | didn't find it funny. Overall, it left
me feeling sad.

Alison Grillo: The skit is funny, and while it does poke
fun at trans-sexuality in @ manner that some might
reasonably find demeaning, | feel the message is rel-
atively inoffensive, and maybe even positive.

QUEST: It's SNL after all. One can debate the
quality of SNL humor but was it over the top or
not? What about the characters with a moustache
or five o'clock shadow? Doesn't that demean the
traumatic process trans-women go through?

IA: It was over the top...shame on those people for
creating something like this. It reaffirms the trans-
phobic mandate and places trans people as well
as those with other gender issues on the fringe of




the community. People don't understand the ripple
effectit produces. | don't think there’s intent to insult
trans people. It's just that the issue isn't on the radar
of sensitivity. It makes my stomach churn.

AG: Perhaps it's the truth that hurts: | happen to
know women resembling those in the skit; women
who give mixed gender signals. | was once such
a woman and perhaps occasionally still am,
though | am four years post-op. Sure, it's ridicu-
lous to think @ woman in transition would sport a
mustache at work, but remember this is comedy.
Humor is often achieved through exaggeration.

QUEST: Alison, your voice is definitely the minor-
ity. Why do you think the ad could have a positive
message?

AG: It does provide visibility for women in transi-
tion, a process most Americans are clueless
about. We have to remember that SNL is a mock-
ing, satirical show that presents all sorts of people
in a not-so-flattering way — though it would be
nice if someday there could a transsexual woman
or two sitting at the table in the SNL writers’ room
(hint..hint..."'m looking for work).

My own experience has been that people will often
surprise you with their acceptance of your trans-
sexuality. And if they do not always embrace you,
they usually do have better things to worry about
than trying to stop you. | admit that most of my
transition occurred in progressive San Francisco
and that | now live in Manhattan, which in some
ways is even more tranny friendly than SF. You
might be interested to know the very stone-age of
my transition happened in Milwaukee, where | was
doing graduate work in English at the University
of Wisconsin, and guess what: people were cool
about the new me.

QUEST: GLAAD wants NBC to apologize to the
trans-community and pull the video off the web. Is
that reasonable?

IH: People don’t understand the power of their
words. NBC should remove the video from the
web and apologize for it. What's done is done but
they should acknowledge their insensitivity, make
amends to the trans-community and promise
never to do it again.

Trans people are the most visible of the marginal-
ized groups but the least heard. In hindsight | hope
the producers look at the reaction. The best thing
is that a dialogue will ensue.

AG: No. Again, some of the images of the women
in this skit are very positive and trans-affirming.
The women are prancing through their transition
with glee and confidence — yes, exaggeratedly
so — and they are being accepted by “straight”
society, with only a raised eyebrow here and
there. A gender-indeterminate person may sur-
prise the TSA agent, but he lets that person “pass”
(no pun intended). Later he even attends a party
of transitioning women — a fairy-tale happy end-
ing to the faux advertisement, of course.

NEW SUNDAY SPECIAL
$1 PINTS OF MILLER LITE - MGD - 6:
$2 ON ALL OTHER PREMIUM PINTS O

NEW WEDNESDAY SPECIAL ,
3-4-1 TAPS OF MILLER LITE IS BACK! -

J

WITH SPECIAL GUES
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"IN THE ROOM

THURS. FEB. 17TH, SPM)

FREE BEER FRIDAY
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SAT. FEB. 19TH 10PM
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It is conceivable that some pre-transition women
will find inspiration in the skit. Making the neces-
sary adjustment for the “humor-through-
exaggeration” concept | mentioned, such women
will see that the world really doesn’t end once you
show up for work with female breasts.

And straight society will see an important reality:
many trans women hold down responsible jobs.
They are not necessarily all prostitutes, as they are
often less-flatteringly depicted.

ablesianls GantesihizzaRalio S ‘



On Second Thought... By Paul Masterson

You may have received that GLAAD (Gay &
Lesbian Alliance Against Defamation) email asking
you to protest NBC for a Saturday Night Live
(SNL) mock ad for Estro-Maxx, a fictitious estro-
gen supplement for busy trans-women people on
the go. The GLAAD email included a link to the
segment. | watched it. It was kind of funny in that
SNL way. But then, 'm not trans.

Like a typical SNL skit, it uses a particular
group’s perceived concerns, in this case trans-
women and estrogen treatment, as a vehicle for a
lampoon, in this case America’s predisposition for

a pharmaceutical fix.

Lame or funny, mock commercials have always
been an SNL signature. Two decades ago it aired
the first gay ad, Schmitt Gay Beer. There’s also
the mock McDonald's “Fat Ass Meal” ad. No group
has been spared being spoofed.

Joan Rivers once told a Helen Keller joke. A
heckler, a man with a deaf son, yelled “that’s not
funny.” Her response: “yes, it is.” She told the
same joke at her Milwaukee PrideFest appear-
ance, among a zillion others, making fun of every-
thing and everyone.
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Still, GLAAD argues the Estro-Maxx skit de-
means the trans-community and stokes discrimi-
nation. Media Advocates Giving National Equality
to Transsexual & Transgender People (MAGNET)
described the skit as a “set-back” for trans-equality.

There’s nothing new to the debate about what
crosses the line in humor. What's really funny
about race, rednecks and sexual orientation?
What demeans? What encourages intolerance?
Conversely, at what point do we invoke comedy
immunity and risk crossing the line of censorship?
At what point are we crying wolf?

Speaking of censorship, the LGBT and arts
communities are still up in arms over the National
Portrait Gallery’s removal of an AIDS crisis in-
spired video with 11 seconds of perceived anti-
Christian hate speech. If we decry that act of
censorship, maybe we'll have to put up with being
offended ourselves.

Back in the day, Vaudeville did black face. The
“N”word easily rolled off the lips of common white
Americans (it still does among some). Ethnicities
all had their pejorative references for other ethnic-
ities as well as themselves and freely used them.
Of course, we were fags and lezzies, etc, efc efc.

Today, we're conscious of demeaning humor
and vocabulary in general. However, to the great
consternation of PC proponents, some have ap-
propriated the hate words. The idea is to de-fang
the insult by embracing it. In a casual conversa-
tion, a black friend of mine called me, a white
guy, the infamous “N” word. For him, it had simply
become a form of universal address, like “man” or
“dude.” Meanwhile, the LGBT community has ap-
propriated Queer.

Ethnic jokes, meanwhile, are considered in
bad taste, if not totally racist. But, they're ac-
ceptable and funny when delivered by a per-
son of that ethnicity.

Can only a trans-person tell jokes about his or
her (her or his) or zir situation? Speaking with a
local trans-woman, Valery Meyer, | got the im-
pression there’s more to it on a personal level. “It
isn’t so much the lampoon aspect but | get frus-
trated because we're trying so hard to be seen
as real people. The spoofing sets us back. We
can laugh at ourselves but when they go past a
certain point of no return, we become carica-
tures,” Meyer said.

Sensitivities, aside, perhaps, like the 1991 SNL
Schmitt Gay Beer ad, Estro-Maxx will eventually
be recognized beyond the immediate knee-jerk re-
action and seen as a landmark for trans liberation.



UW MADISON UNIVERSITY THEATRE MELTS WINTER DOLDRUMS WITH ROCKY HORROR SHOW

Madison - If you've been itching to do the time warp
again, now is your chance. Due to a generous spon-
sorship from Electronic Theatre Controls in Middle-
ton, WI, UW Madison’s Department of Theatre and
Drama is teaming up with the Wisconsin Union The-
ater to bring The Rocky Horror Show to Madison!
This sci-fi fantasy adventure, by Richard O'Brien, will
be performed live at the Wisconsin Union Theatre
March 3, 4, & 5, 2011. Tickets are available at
www.utmadison.com or by calling 608-265-ARTS.

Imagine a time before cell phones and GPS - if
your car broke down, you got out and asked for help!
That's what happens to Brad and Janet in this cult
classic that opened in London in 1973. Originally titled
“They Came from Denton High”, composer and lyricist
Richard O'Brien changed the name to The Rocky Hor-
ror Show just two days prior to it's first audience. The
infamous film adaptation was released in 1975 and
now, nearly forty years later, the show and movie con-
tinue to draw loyal crowds all over the world!

Visiting director and choreographer, Dennis Court-
ney, joins UT's production team from New York to helm
the show. www.denniscourtney.com

Courtney says “The press release from the origi-
nal Rocky Horror [movie] describes the piece as ‘an
outrageous assemblage of the most stereotyped sci-

fi movies, Marvel comics, Frankie Avalon/Annette Fu-
nicello outings and every rock and roll vintage.” We
will inherit all this with the script and music and while
| imagine a production with great imagination and
fabulosity in design...| keep coming back to finding
the best way to tell this story with all its different styles
and parody. We must also keep in mind all the dif-
ferent historic and social changes that have occurred
since the original production — the AIDS epidemic
and safe sex, new materials in fashion and design,
new lighting instruments, the MTV generation, the
resurgence of Glam Rock, Grunge Rock, Hip Hop,
nostalgia for the 1970s, etc. These must have some
place in our production as we continue to proceed
with great theatricality, borrowing from RKO movies,
cabaret and nightclubs, burlesque, the golden age
of Broadway, the fashion industry, drag shows and
multimedia.”

Katie Gray, costume designer and MFA student at
UW, says, “Designing the costumes for The Rocky
Horror Show has been a dream come true. I've al-
ways been a huge Rocky Horror fan; so | know that
people have certain expectations when they come to
see the show. It's been a fantastic challenge figuring
out how | could meet those expectations while still
putting my own unique spin on the costumes.” Light-

ing designer and MFA student Erik Barry is excited
about the challenges ahead. “Rocky Horror presents
numerous challenges, in that it is a rock show. Stock
full of big spectacle, my job is to separate the reality
we live in from the mystical and sexually intense world
that Frank lives in.” As Courtney concludes “The
show is such a liberating experience. The lyric ‘Don't
Dream It, Be It"is so freeing and reminds us all o cel-
ebrate our innermost desires, without apology. When
the audience and cast share this enthusiasm, the re-
sultis an evening of euphoric party making!”

The Rocky Horror Show will run Thursday through
Saturday, March 3, 4, & 5. Performances are in the
Wisconsin Union Theater, 800 Langdon St. Per-
formances begin at 7:30 p.m. with midnight per-
formances also on the 4" & 5%, All tickets on March
3 are $10. Tickets on March 4 and 5 range from
$15.50-$26.50. UW Student ticket price is only $10
for the midnight performances. Group discounts
available. Audience participation packages will be
on sale in the lobby prior to all shows (no individual
items allowed). Purchase tickets by phone at (608)
265-ARTS (2787), in person at the Vilas Hall Box Of-
fice, 821 University Ave., the Wisconsin Union Box
Office, 800 Langdon St., or order on-line; buy tickets
and view the calendar at www.utmadison.com

HUD PROPOSES NEW RULE TO ENSURE EQUAL ACCESS TO HOUSING
REGARDLESS OF SEXUAL ORIENTATION OR GENDER IDENTITY

Washington DC - The U.S. Department of Housing
and Urban Development has proposed new regula-
tions intended to ensure its core housing programs
are open to all eligible persons, regardless of sexual
orientation or gender identity.

“This is a fundamental issue of faimess,” said HUD
Secretary Shaun Donovan. “We have a responsibility
to make certain that public programs are open to all
Americans. With this proposed rule, we will make clear
that a person’s eligibility for federal housing programsiis,
and should be, based on their need and not on their sex-
ual orientation or gender identity.” HUD is seeking pub-
lic comment on a number of proposed areas including:

* Prohibiting lenders from using sexual orientation or
gender identity as a basis to determine a borrower’s el-
igibility for FHA-insured mortgage financing. FHA's cur-
rent regulations provide that a mortgage lender's
determination of the adequacy of a borrower’s income
“shall be made in a uniform manner without regard to”
specified prohibited grounds. The proposed rule would
add actual or perceived sexual orientation and gender
identity to the prohibited grounds to ensure FHA-ap-
proved lenders do not deny or otherwise alter the terms
of mortgages on the basis of irelevant criteria.

+ Clarifying that all otherwise eligible families, re-
gardless of marital status, sexual orientation, or gen-
deridentity, have the opportunity to participate in HUD
programs. In the majority of HUD's rental and home-

ownership programs the term “family” already has a
broad scope, and includes a single person and fami-
lies with or without children. HUD's proposed rule
clarifies that families, otherwise eligible for HUD pro-
grams, may not be excluded because one or more
members of the family may be an LGBT individual,
have an LGBT relationship, or be perceived to be
such an individual or in such relationship.

* Prohibiting owners and operators of HUD-assisted
housing, or housing whose financing is insured by
HUD, from inquiring about the sexual orientation or
gender identity of an applicant for, or occupant of, the
dwelling, whether renter- or owner-occupied. HUD is
proposing to institute this policy in its rental assistance
and homeownership programs, which include the
Federal Housing Administration (FHA) mortgage in-
surance programs, community development pro-
grams, and public and assisted housing programs.
Other actions:

HUD is conducting the first-ever national study of
discrimination against members of the LGBT commu-
nity in the rental and sale of housing. Every ten years,
HUD does a study of the impact of housing discrimi-
nation on the basis of race and color. HUD undertook
this important research in 1977, 1989 and 2000 and is
currently undertaking this study again. It is believed
that LGBT individuals and families may remain silent
because in many local jurisdictions, they may hav